
Prize Format 
The selection order for merchandise favors striped bass as 

they are the most sought after species.  After all, we are the Berkeley 

Striper Club, not the Berkeley Bluefish Club.  Winners get to choose                                                                                                                                            

their merchandise prizes at our awards ceremony. Merchandise prizes 

range from over $90. to $570.  in value. If winners are not present the 

remaining prize with the highest value will be set-aside for them.  If   

positions are unfilled, they will be transferred to other species.      

Striped Bass 

1
st
 place - $750. cash and 1

st
 choice of merchandise                         

2
nd 

place - $400. cash and 2
nd

 choice of merchandise                             

3
rd

 place - $300. cash and 3rd choice of merchandise                               

4
th
 place - $200. cash and 4

th
 choice of merchandise                                 

5
th
 place - $150. cash and 5

th
 choice of merchandise                                                 

6
th  

place - $125. cash and 6
th
 choice of merchandise                                                

7
th  

place - $100. cash and 7
th
 choice of merchandise                                                

8
th
 place - 10

th
 choice of merchandise                                              

9
th
 place - 13

th
 choice of merchandise                                              

10
th
 place - 16

th
choice of merchandise                                           

11
th
 place - 18

th
 choice of merchandise                                          

12
th
 place - 20

th
 choice of merchandise    

13
th
 place - 22

nd
 choice of merchandise 

14
th
 place - 24

th
 choice of merchandise                                       

Bluefish 

1
st
 place - 8

th
 choice of merchandise 

2
nd

 place - 11
th
 choice of merchandise 

3
rd

 place - 14
th
 choice of merchandise 

4
th
 place - 17

th
 choice of merchandise 

5
th
 place - 19

th
 choice of merchandise                                            

 6
th
 place - 21

th
choice of merchandise 

7
th
 place - 23

rd
 choice of merchandise 

8
th
 place - 25

th
 choice of merchandise 

9
th
 place - 26

th
choice of merchandise 

10
th
 place - 27

th
 choice of merchandise 

11
th
 place - 28

th
choice of merchandise 

12
th
 place - 29

th
choice of merchandise 

13
th
 place - 30

th
 choice of merchandise  

14
th
 place - 31

st
 choice of merchandise 

Weakfish 

1
st
 place - 9

th
 choice of merchandise                                                                                                                                                

2
nd

 place - 12
th
 choice of merchandise  

3
rd

 place - 15
th
 choice of merchandise                                                                                                                                                                                                                                                                                                                                                                                                                             

  
                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                     

  
                                                                                                             


